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Agenda

* 09.30-10.00 Register
« 10.10-11.15
« 2024 ADEX
« 2025 ADEX Projection
« 2025 Inflation Projection
« 2025 Trend

 11.15-11.50 Panel discussion "Branding in the Media Age -
WAYAAILUSUG IUTRNUaIAa A TN"

« 11.50-12.00 Q&A / Group Photo
AMART
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2024 Advertising Spending Update




Media Industry Spending
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Media Industry Spending
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Top 10 Sections
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Top 10 Categories
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Top 10 Advertisers
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2025 Advertising Spending Projection




Media Industry 2025 Projection
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SHIFT AND CHANGE IN TV VIEWING BEHAVIOR

The chart illustrates shift on Thais’ viewing behavior between 2023 and 2024, which will be more
likely to gradually shift from traditional TV platforms to digital and on-demand viewing options.
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A MORE VIBRANT AND DYNAMIC LIFESTYLE IS
EMERGING AS URBANIZATION CONTINUES TO GROW
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Media Industry 2025 Projection

Advertising Spend by medium (Nielsen&DAAT)

TV

Radio

Newspapers

Magazines

Cinema

Outdoor

Transit

In-Store

Internet (DAAT + 30% Key Platforms Direct)

2021 Jan-Dec
Bt. M.
56,474
3,183
2,455
610
1,138
5,999
3,611
680
27,599

101,747

2022 Jan-Dec

% Bt. M.
56% 56,764
3% 3,264
2% 2,365
1% 640
1% 2,466
6% 7,837
4% 6,394
1% 901
29,159

109,790

%
52%
3%
2%
0.6%
2%
7%
6%
0.8%

100%

1%
3%
-4%
5%
117%
31%
77%
32%

2023 Jan-Dec
Bt. M.
54,577
3,524
1,922
695
2,835
9,116
7,438
876
32,800
113,784

%
48%
3%
2%
0.6%
2%
8%
7%
0.8%

2024 Jan-Dec
Bt. M. %
53,049 | 45%
3,256 | 3%
1,243 | 1%
680 | 0.6%
3,618 | 3%
9,237 | 8%
8,800 | 7%
962 | 0.8%
37,444 | 32%
118,289 | 100%

% %
2025 Projection change
Bt. M. %

-3% 50,661
-8% 3,094| 3%
-35% 994| 1%
-2% 680 0.6%
28% 3,980| 3%
1% 9,883| 8%
18% 9,680| 8%
10% 1,039 0.8%
14% 42,873
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4.0% 122,885 100%
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2025 FORECAST MEDIA INFLATION
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2025 FORECAST TV INFLATION

« There are 2 factors to affect TV inflation Cost per rating point (CPRP)

Formula

TV Rate Change index
X100 ® CPRP Index

TV Viewing Change index

Example:
TV rate increase 5% (index 105) and TV viewing decline 3% (index 97)
105
—— X100 = 108.2
TV INFLATION 97

MART
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2025 FORECAST TV INFLATION

« The linear TV rates have increased while TV viewing has declined.

2022

2023

2024

2025

VIEWING
RATFTNCE)I_I;QNGE CHANGE
INDEX
100.43 94.40 106
100.70 94.73 106
1035 95.43 108
100.0 93.00 108

TV Inflation
% change

+6%

+6%

+8%

+8%

Source: Nielsen viewing 7 months rolling comparison Jul — Jan 2021, 2022, 2023, 2024. 2025

Target M/F 4+ Nationwide
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2025 MEDIA INFLATION

MEDIUM

TV (CPRP) 3% 3% 3% 6% 6% 8% 8%
PRINT 0% 0% -4% -5% 1% 0% 0%
RADIO 0% 0% 0% 0% 0% 0% 0%

CINEMA 0% 0% 0% 0% 0% 1% 0%
OOH 10% 10% 0% 3% 9% 8% 8%
DIGITAL - - - - - 8% 8%

* Total: 2019-2023 inflation includes only OFFLINE, weighted by media importance of estimate /\\A:ﬂ['
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2025 Panel Discussion
Branding in the Media Age - WRYAAILUTUR LUTAN
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Panel Session : Branding in the Media Age
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